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EVENT
Art on the Fly is a day-long celebration of

dance and art. As the kick off event for

the 10-day Seattle International Dance

Festival, local, national and international

performers bring cityscapes to life: roving

performers delight, interactive events

invite, and family friendly activities

abound. Free classes like Salsa, Tango,

West African and others are also offered.

NUMBERS
This year, 5,000 people are expected.

• 3,600  in 2014 • 3,500 in 2013 • 2,800  in

   2012 (at 2200 Westlake)

DEMOGRAPHICS
The event attracts attendees from all over

the Seattle area, drawn to its international

and local artist programming.

PARTNERS AND SPONSORS
Art on the Fly was created by a coalition

of SLU businesses including Vulcan Inc.,

Cornish College of the Arts, the SLU

Chamber of Commerce and others.

Many sponsors have since joined
including Umpqua Bank, Pemco, NBBJ,

Quality Inn, local restaurants, The

Stranger, CIty Arts Magazine and others.

SEATTLE INTERNATIONAL DANCE
FESTIVAL FUNDING

Over 25 major institutions  including:

4Culture • Office of Arts and Cultural Affairs

• Western State Arts Federation (NEA) • The

Paul G. Allen Family Foundation.

MEDIA
• 8,000 magazine quality brochures

   distributed to SLU and Seattle Businesses

   one month prior  to event.

• 300 Posters distributed throughout Seattle

   two weeks prior to the event.

• Priority placment ads in The Stranger and

   City Arts (over 50k impressions).

• 10,000 impressions in 4 weeks leading to

    event through  www.SeattleIDF.org.

Fact Sheet



Event Overview

DATE/TIME
Saturday June 13th 5-11pm

Load In/Out: One hour prior and after.

(event may adjust to be earlier in the day)

LOCATION
South Lake Union Park and Valley Street

between Westlake and Fairview Ave.

FEATURES
•Live Dance and Other Entertainment

•Free Dance Classes

•Kids Activities

•Neighborhood Restaurant Food

•Alcoholic Beverages Area

•Vendors Booths and Food Trucks

PARTNERS AND SPONSORS
Art on the Fly was created by a coalition

of SLU businesses including Vulcan Inc.,

Cornish College of the Arts, the SLU

Chamber of Commerce and others.

Many sponsors have since joined

including Umpqua Bank, Pemco, NBBJ,

Quality Inn, local restaurants, The

Stranger, CIty Arts Magazine and others.

ATTENDANCE
This year over 5,000 expected

•2014 attendance: 3,600

•2013 attendance: 3,500

•2012 attendance: 2,800

CONTACT
Cyrus Khambatta - Art. Dir.

Cyrus@SeattleIDF.org

Connie Villines - Man. Dir.

Connie@SeattleIDF.org

Office: 206-552-0694



 Event Map

June 13 - 2015

Crossroads Stage

Spontaneous & Roving Events

Main Stage

Courtyard Stage & Free Classes

Map and Stages



Sponsorship Opportunities

UMPQUA

BANK

ICE CREAM

TRUCK

EVENT DETAILS

DATE/TIME: Sat. June 13 from 5-11pm

LOCATION: South Lake Union Park at

Valley Street between Westlake

FEATURES: A celebration of dance and

neighborhood. Performers from near and

far enliven Terry Avenue with interactive

events and family-friendly activities.

Attendees enjoy food from our restaurant

row, sample local  take-out at our

dedicated booth, enjoy beer gardens, free

dance classes and performance events –

while the streets come to life with art.

ATTENDANCE: This year over 5,000 expected

• 3,600 in 2014 • 3,500 in 2013 • 2,800 in 2012

Main Stage Sponsor $7,500
One sponsorship at this level including:

+ large logo on poster and brochure,
logo banner at stage, optional full
page brochure ad or video ad*.

VIP Reception Sponsor $5,000
One sponsorship at this level including:

+ large logo on poster, logo banner
and swag at reception, optional large
ad in brochure or video ad*.

Courtyard Stage Sponsor $3,500
One sponsorship at this level including:

+ Booth at the event, logo banner at
stage.

Crossroads Stage Sponsor $2,500
One sponsorship at this level including:

+ Booth at the event, logo banner at
stage.

Business Partner Sponsor $1,500
+ Booth at the event, medium logo and

evening sponsors table (9 total).

Spontaneous Event Sponsor $1,000
+ Logo banner at event location and
   logo on program

Community Partner Sponsor $500
+ Logo on the program






